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CREATIVE DIRECTOR & DESIGNER

| worked creative director and graphic designer for
Match Play Brands on portfolio companies PCKL™ and
Piper Golf. | was responsible for crafting a branding
suite that would stand out amongst competitors in the
pickleball space and evolving the Piper brand identity
This expanded to include packaging, product graphic
design, advertising, marketing, product and lifestyle
photography for all channels.

Under my creative tenure PCKL quickly became an
industry standout with partnerships that include ACE
Pickleball Club,The Dink, the Amateur Pickleball

Association, and the Southern Pickleball Association.

MATCHPLAY BRANDS AT A GLANCE
$2.3M+ in sales

95,000+ Units sold
1,000,000+ Page views

#4 best selling product
in the entire pickleball category

8,000+ Email list

10,000+ Social media followers



BRANDING

| developed a full branding suite for Match Play Brands that would
work across all B2B assets and is utilized in everything for the parent
company. This branding was developed as a play on the word match
and igniting a fire of play. Instead of showing the whole match stick i
focused on the tip which | made into a ball in referencing the products
of the portfolio brands
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Piper Golf had an established brand identity that resonated well with
the target audience of the brand. As CD, | refined and cleaned up the
initial brand logo, adjusting the script and pulling influence from old

school hand written logos in the golf and country club space.

For PCKL, | leaned into court colors and Atlanta influence for the color
pallet of the brand. | reference the main colors used in a pickleball
court and influence from Atliens album art. The logotype was custom
made to capture the energy and momentum of the sport.




PCKL BRANDING

1 - IDEATION

The second round was an exploration of off the wall concepts. | explored ideas
that were quirky, irreverent and own-able with the space. Stakeholders wanted to
see ideas that did not overtly reference the game or pickles.
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2 - ABSTRACT ICON EXPLORATION

Focus on logotype and icon for the brand. | kept an abstract feel for the icons,
focusing on movement, the court and the ball. The Stakeholders knew they
wanted all caps, san serif. | worked altering existing typefaces to created
something own-able for the brand.
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3 - OFF THE WALL - MASCOT/ICON

The second round was an exploration of off the wall concepts. | explored ideas
that were quirky, irreverent and own-able with the space. Stakeholders wanted to
see ideas that did not overtly reference the game or pickles.
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4 - KEEP IT SIMPLE

With a preferred logotype, stakeholders were concerned with how

an audience would react to an icon, with parts of the brand still being
fleshed out and a tone and voice being worked on, the decision was
made to go with a logotype, and incorporate an icon or mascot further
down the brand lifespan.
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PCKL BRANDING

COLOR EXPLORATION

| presented various options for the primary colors of the brand, utilizing the two logo variations that
were chosen. | presented the top color variation in context to the brand using the ball packaging.
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PRODUCT DESIGN + PACKAGING

To launch PCKL | concepted and developed graphics for each paddle PCKL IN-STORE RETAIL HANG-TAB PACKAGING
based on product development specifications and created factory

ready design spec sheets. As creative director, | chose all parts of the

specs to created paddles that would showcase the brand as well as

stand out against competitors in the pickleball space. Alongside the

paddle designs | developed both D2C and retail specific packaging

solutions to meet the need of various fulfillment channels.
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For Piper Golf, | specified the art for a highly visible ball alignment
guide that matched the color of the ball specifications. Packaging was
developed to showcase the best use for each ball based on a player’s
skill level, handicap and firmness preferences helping the consumer
choose the correct ball for their play style as well as a sample pack of e
the brands offerings. oy B s

PCKL DIRECT-TO-CONSUMER PACKAGING
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PROCESS - PACKAGING AND PRODUCT

Each product and packaging underwent extensive exploration and
ideation in order to deliver effective designs and concepts that
embodied the PCKL brand, ethos, and solutions that would stand out
to customers. This process included:

e Competitive analysis of key competitors in the Pickleball Space
e |dentify consumer touch points and needs based on focus group data

e Work with product developement and sourcing for off-the-shelf
customizable solutions for the PCKL Brand

e Begin creative layout and design, presenting intiial design directions
and simple mock ups

e Feedback implementation to various options
e \Work with stakeholders to choose a direction for the designs

* Finalize design and move into pre-flight for printing and production

PCKL RETAIL HANG TAB PACK CONCEPT EXPLORATION
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CONCEPT DESIGNS

In addition to the daily brand needs | continuously iterated and
concepted new paddle designs and packaging for both brands.
These concepts were used to showcase potential looks for new
product lines, partnership opportunities as well as general brand
evolution for both PCKL and Piper Golf. Many of these concepts were
either used or placed into validation and sourcing to be released.

PCKL PADDLE CONCEPTS
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DIGITAL - WEBSITE + AMAZON

The next step to launch PCKL and evolve Piper Golf was to design and revamp the main revenue channels: the direct to consumer
website and the amazon store front. Designs were created taking into account product benefits and ease of understanding for the
customer while keeping product benefits and features at the forefront for ease of navigation and clarity for the consumer.

AMAZON STOREFRONT AMAZON ENHANCED BRAND CONTENT SITE LANDERS
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DIGITAL - WEBSITE
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PROCESS - WEBSITE + AMAZON

All webpages were designed in Adobe XD (and was in process of PCKL WEBSITE WORKING FILE FOR DESIGN AND DEV
resdesign in Figma) in order to allow for the ease of workflow between 4 o o

design and development. Homepages, landing pages and product

pages all utilized XD handoff with a developer. Here | was able to i

create standardized sizes for elements and create consistency from i 'E"i?fﬁfiﬂ%‘

design to development. All Amazon creative was done in photoshop sl “& : _f‘ S
with specs provided by the Marketplaces Specialist within PCKL. The ¥ P _ @ p== Y
storefronts were product focuses and was designed in reference to the SR—————— . : roxaves-ora sower
core PCKL website experience. This development process included: BN o e b | _—

T

e Brief development with key stakeholders. Veritying specs, products,
features, capabilities and constraints.

* |dentify consumer touch points and needs for each platform THE PCKL DIFFERENCE

aul PADGLES OUR PICKELEBALLS

e \Work with Marketplaces and Digital marketing to come up with i | e
wireframes and outlines of pages and needs. |

B NP I AT MR

e Begin visual and design, presenting design directions and page mock _. ——

* UPDATE BRAND GREEN ON HF ELEMENTS

ups and user flows. PICKLE FIRST NEW PHOTOORAPHY

s vty « UPDATE COPY PER DOC
« SYNC WITH DAN FOR LOGOS FOR LANDERS

e Feedback implementation and design finalization a» . CHECK STATUS ON IH-BOUND BRIEFS FOR NEW LANDERS

e Handoff for development, troubleshoot any design and development -
issue that come up during buildout, then push live.

PCKL AMAZON STORE FRONT EXPERIENCE
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DIGITAL - MARKETING

As creative director | oversaw and created all forms of digital marketing creative assets that embodied each brands look and feel
and target audience. | was involved in directing photo-shoots for Piper Golf that created assets that were used across all digital
marketing. Emails, display ads, social and partner ads were created adhering to each brands guidelines.

BRAND EMAILS PARTNER, SOCIAL, AND DISPLAY ADS
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DIGITAL - MARKETING

As creative director | oversaw and created all forms of digital marketing creative assets that embodied each brands look and feel
and target audience. | was involved in directing photo-shoots for Piper Golf that created assets that were used across all digital
marketing. Emails, display ads, social and partner ads were created adhering to each brands guidelines.
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PROCESS - DIGITAL MARKETING

| worked closely with digital marketing in creating visually impactful campaigns for launching products
and promotions. | would meet with stakeholders to get a understanding of the campaign objectives,
revebnue goals, and products to develop multifaceted launches and promotions. | would work with
the marketing team to understand and refine creative briefs, develop copy and headlines when
necessary and develop photography and assets to be used within the campaign.

e Brief development with key stakeholders. Veritying specs, product feautures, copy needs.
e Develop photography via in-studio or lifestyle for use within the campaign if needed.

* L ayout beginning to end campaign needs via briefs and project set-up within Wrike.

e |dentify and outline key themes and visuals, key art, ect for each phase of the campaign

® Begin visual design, presenting design directions

. . L . PRODUCT PHOTOS
e Feedback implementation and developement of all secondary assets: display ads, social, ect. LIFESTYLE PHOTOS

e Handoff for development and implementation.

e Keep abreast of any issues of changes in campaign due to reveunue, user interaction data, ect.

PHASE 1 - INTRO / TEASER PHASE 2 - EARLY ACCESS PHASE 3 - LAUNCH
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PRODUCT + LIFESTYLE PHOTOGRAPHY

In order to provide a unified brand look and feel, | helped direct video shoots alongside my VP of Marketing and
Brand while creating all the product and lifestyle photography for the PCKL brand. | utilized a Panasonic GH5 for video

and still photography and edited all photos utilizing Lightroom and Photoshop. While creating photos, | always keep in
mind the end use of the photo within ads, the website and marketing materials.
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KONTR
FREEK!

SENIOR DESIGNER

| worked as a Graphic Designer turned Senior Brand
Designer for the video game controller accessory
company KontrolFreek. As Senior Designer | worked
on and led a team of creatives directing work across
brand campaigns, licensed product launches; working
with brands such as Call of Duty®, Borderlands®,
Overwatch® and Halo®. | also collaborated and guided
outside agencies to deliver on-brand motion and
video work.

Under my creative tenure, KontrolFreek became an
industry leader in gaming accessories eventually
leading to a company acquisition by SteelSeries®
where | continued to innovate and push KontrolFreek
brand creative.

AT A GLANCE

$20+ Million in Sales at time of SteelSeries
Acquisition

1,000,000+ units sold

1,400,000+ Social Media Followers

Available in 9000+ Stores in 40+ countries



BRANDING

As Senior designer | worked alongside my brand manager and
local Atlanta design house Seed Factory, to re-brand KontrolFreek
into a lighter more fresh look and feel. | helped narrow down

the look to the icon logo and collaborated with Seed Factory on
colors and typography. My brand manager and | refined a tone
and voice for the brand to flesh out the re-branding

OLD BRANDING

ROLFREEK

VamN

T —" 1\
UNTHOLFREER o

BRAND COLORS

e Out of date controller outline
* Forced center weighting

e Dark, performance oriented feel, alienates casual gamers

| developed a full brand guidelines, and developed a full look and
feel for the brand that my team would then use to update legacy
assets and develop new and exciting creative. | helped direct and
manage the look and feel of the brand throughout the SteelSeries
acquisition and development of assets by SteelSeries regional
teams.

UPDATED BRANDING

KONTROL

The Stamp The Initials

* [con uses circle from thumbstick product and abstract controller for visor
e Updated color pallet and own-able logotype, with variations for use

e Gender neutral icon allows any gamer to identify with the brand




PACKAGING

Throughout my time at KontrolFreek | was was tasked to create
packaging for KontrolFreek house branded products as well

as developing designs for licensed products folowing external
brand guidelines and creating cohesive co-branded packaging
designs. Licenses | have developed packaging for include

Call of Duty (spanning 6 distinct titles), Ubisoft’s Six Siege,
Borderlands and Halo.

In 2019, | help spearhead a packaging refresh across all SKUs
to address problems the brand was having in retail partners,
GameStop, BestBuy, and Game UK. The packaging was
refreshed to allow for more prominent shelf space, reduce
shrink and to show the thumbstick heights via a blister bubble.
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PACKAGING & DISPLAYS

Within the packaging ecosytem that was created at KontrolFreek, | worked to design cross
branded packaging with SteelSeries as well as Iterating new product packaging such as a
large gaming mousepad. | also worked to continue iterating on the KontrolFreek packaging to
further address needs that retailers such as Walmart required in order to carry KontrolFreek
products. With these further iterations | designed a large FSDU for thumbstick and grips
packaging for Walmart and Bestbuy as well as a POP display for GameStop.
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DIGITAL MARKETING - CALL OF DUTY

Alongside designing packaging with the partner brand and games, | was responsible for creating and leading creatives in the
development of marketing materials for the Call of Duty branded products. Email, retail advertising, social media, display ads
and lifestyle photography are all part of the suite of assets needed to bring these products to market.

WITH FIRST 1,000 ORDERS ON
KONTROLFREEK.COM

° Activision &

Gear up! Pre-order @K ontrolFrael

CallofDuty @ Pl Al gty

‘ModernWarfare @ Performance cnlt":n“w s R R

Thumbsticks and e b B B S |

get a FREE Challenge Coin while supplies w L 1 B oF
I JIN. . MODERN WARFARE. s |~} CALL'DUTY

BED. S. CALEDUTY R, BLACK OPS

FORMANCE THUMBSTICKS MODERN | COLDWAR
_ "o TAN={ AN =]{=

IKONTRO l.FREEK@ . ' _‘ FREE HOLOGRAPHIC STICKER

PERFORMANCE THUMBSTICKS"

PERFORMANCE THUMBSTICKS*®
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= R o 1 s f e AN Desig_ned to meet Er_ga_:inc:mic and performance
ﬂ B ' rJ. \ erfo un QO5t your Fo o i gy S gaming needs specific to Call of Duty's |latest
i A0 R I R N & &Yy arn W ' 1 A e chapter, our NEW Call of Duty": Black Ops Cold
: . Y J. . : e o | anl ! (M El War Performance Thumbsticks include two
high-rise, mmE convex thumbsticks for maximum
. s i =1 & e ES HE precision and an original design crafted from Cold
‘h. : e Y YE War-inspired elements for exceptional Bl and grip.

THE PERFORMANCE THUMBSTICK" ADVANTAGE

» IMPROVED ACCURACY AND PRECISION " BUY BLACK OPS COLD WAR

« ENHANCED GRIP AND COMFORT
* INCREASED RANGE OF MOTION

e i ol TROLFREEKS el - = B 0 N U s I N = GA M E
o CONTENT INCLUDED
o | — = MODERN &

Fadfuro Spat 616 622 -

KONTROL iy i WARFARE "7
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FREEK = Banner on Calf off "W
Duty Colléction Page an
Gamasiop.com 5530

IN-GAME CONTENT
GUN CHARM

Express your status as a deadly competitor with




MARKETING/PACKAGING/PHOTO - 6 SIEGE

KontrolFreek partnered with Ubisoft for a licensed 6 Siege thumbstick. | designed

the packaging following the 6 Siege branding guide and licensing department
approvals. The launch consisted of the thumbstick design, packaging, ad

suite, email launch, and custom lifestyle photos that was done using a back-lit
container filled with ice. The thumbstick was part of a larger SteelSeries 6 Siege
launch with photos created to showcase all products.
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Continue the siege and bring your favorite skin to life
with Performance Thumbsticks inspired by the iconic
“Black Ice” Skin.
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CONTINUE THE SIEGE

BLACK ICE PERFORMANCE THUMBSTICKS®

CELEBRATING THE ICONIC BLACK ICE SEASON
OF 51X SIEGE WITH THE RELEASE OF OUR NEW
SIX SIEGE INSPIRED PERFORMANCE THUMBSTICKS.

DOUBLE HIGH-RISE

Two high-rise thumbsticks
provide maximum precision
and accuracy.

ORIGINAL BLACK ICE DESIGN
Bring yvour favorite skin to life
with Six Siege: Black lce
Performance Thumbsticks,
designed for precision & control
in highly tactical gameplay.

HYBRID SURFACE

This hybrid surface provides
comfort and grip so you can
finish the Siege.




MARKETING/PACKAGING/PHOTO - 2K GAMES

KontrolFreek partnered with 2K Games to bring a Borderlands branded
thumbstick to market. | developed the packaging and all marketing materials A i

FELLOW VA ﬂ‘ THUN

used in the launch. Being an avid fan of the series, my team entrusted me
to write copy for the social media and launch assets with approval from the
Borderlands team. Every asset was approved upon being submitted the first
time for licensor approval.

BUY NOW

BORDERLANDS® 3 CLAPTRAP
PERFORMANCE THUMBSTICKS® ARE HERE!

(JUST DO US A FAVOR AND DON'T TELL MR. TORGUE ABOUT THESE
HE'S NOT A FAN OF COMPETITION.)

KONTROLFREEK® BORDERLANDS?® 3 CLAPTRAP PERFORMANCE THUMBSTICKS®

BORDERLANDS 3

= &' PERFORMANCE THUMBSTICKS' |
l ﬁ? USE CODE MCFARLANE T0 i . e -

w
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DIGITAL MARKETING - WEB + EMAIL

As senior designer, | was tasked to ensure all creative done by myself and the interna
team met the standards and look and feel set forth by the company and the brand. Al
cohesive across the website, Amazon and partner advertisements and sales pushes.

creative
creative was
also ensured

all packaging designs and photography fit within the look and ethos of the KontrolFreek brand.

HOW WE CREATED THE WORLD’S
MOST ADVANCED THUMB GRIPS

By combinimg the lakest in engoncenics amd
afvanced materials, we creatod o higheguslity
kng af Ferlermancs Thombnticks . whigRn hain
you mae pmaller, Mo precisd in=gams
maovements with better comdort and control
K scralling Eo learn wihy KonkroiFrves
Partarmancs ThumbBiticks o ug 1o tha hypo.

WATCH THE SCIENCE

Frisd Play ig lagarn mare abogil the sclemde
bhdng KomtrolFreok Poarformance Thumbaticks

and how thoy Improvs acouracy...and your SCoes

HOW PERFORMANCE THUMBSTICKS WORK

THE THUMBSTICK LEVER THUMBSTICKS ADD HEIGHT INCREASED SENSITIVITIES

Benafit from increased arc MHever miss your shot
Regubres foroe to move in distarce, reduced force, & Exporience guicker target
and out of the desdzons. docressed hand & thumb Tatigus SOOpERIon & snap bo enamies
sdded hoight, Lo win more baktlos,

GET YOUR
FREEK ON

GET GOOD FAST WITH KONTROLFREEK

IMPROVE YOLUR AlM,
GAIN COMPETITIVE EDGE.

FERFORMAMNKEIE

THUMBSTICKS. | -

Description of Performance Grips. "Lorem ipsum dolor sit amet, consectetur adipiscing
&lit, sad do slusmaod tempor mcididunt ut laBore &t dolore magna aligua

FPS FREEK" GALAXY FPS FREEK" GALAXY

Hizp3-Hiwe Hiap-3-Rive

GEAR WEEK,
FREEKNATION!

Every day this week, we're glving away amazing
gear from awesome partners, and you're
getting the first look. Enter now for a chance
to win one of the five prizes below:

TUESDAY - FUNKO

Loot Llama, Streaet Fighter
& Overwatch Collectibles...
Nine Totall (3100 Value)

ISR

WEDNESDAY - GUNNAR

Torpedo Blue Light Glasses
(2150 Value)

MONDAY - DX RACER

Batlery-Powered Light Up
LED Hoodie Jacket ($60 Value)

WIN DX RACER |

WIN GUNNAR ‘

THURSDAY - TURTLE BEACH

Elite Atlas Aero Wireless Gaming

GAMING(GUIDE

School's out and summer's in - which maans
endless days of gaming. Kick-off your sumimer
with these hot titles and gear te match.

KONTROLFREEK®

F

INCREASE YOUR KD 26 %
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[

et ey P
FONTROL =
. FREEK

e |
il | L)

e Hﬂﬂ;l;___-

(271

4 BATTLE ROYALE|

KONTROLFREEIK(=

PERFORMANCE THUMBSTICKS « GRIPE OTHER SEAR « SHOP BY GAHE « EXPLORE « BUVERS GUIDE

£+ INCREASED PRECISION
() MORE GRIP

PERFORMANCE

THUMBSTICKS

The next generation of Performance
lhumbsticks is here, now with 4 prongs
instead of 3 for reduced pop-off.

SHOP NOW

TOP PICKS FOR NEXT GEN CONSOLES

Performance Gaming Gaar for PSS and Xbox Series XI5
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§rd 80 o i 4. 0 f 1]

TAP INTO THE

KONTROLFREEK APP

Intreducing the KentrolFreek App, now avallable for
105 and Android, Download for a first look at new
products, exclusive sales and, for a limited time, free
shipping on every In-app order,

Avallable for Apple & Androld

[ ﬂPF‘ETDi‘D P" E;uc;gle Play

EARLY ACCESS EXCLUSIVE DEALS

Ee the first to hear about

select new products
or sales

Sales and promotions
aonly available on

FREE SHIPPING

For a limived time, every
order placed an the
app ships for frec

Save the items you've been
eyeing for when you're
ready to pull the trigger

STAY UP TO DATE WITH
PUSH NOTIFICATIONS

Enable push notifications on the
app and get VIP access to sales,
promotions and new products,
These notifcations will uniock
inside access to happenings only
available to app users.




DIGITAL MARKETING - WEB + EMAIL

PRE-2019 SWITCH LINE EMAIL
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RE-UP ALERT: LIMITED BLACK ICE THUMBSTICKS
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CREATOR SPOTLIGHT - AXOMA

POST PURCHASE GRIPS INSTALL EMAIL

HOW TO INSTALL
FE R R AR A N D E

Lrirr2S

Wihathar you'me new to grips or 8 seavoned pro, ke

& guike an hew 1o Install Perfarmance Grips an your
Switch Pro controdiar,

CLEAN THE SURFACE

Clean your controller swrface thoroughly with emild
soap and water, then dry completah.

IDENTIFY THE RIGHT GRIP

The right grip I3 the one with the RontrolFreek icon on 1.

Fimd It and earafully peal mwny the sdhetive backing.

LEFT RIGHT

ALIGN THE GRIP

Far the best allganment; SwItch Pro Grips showld ese
thir partindg lines on the siskes of the controller as the
IRITIAI SEAFRIEG palnT faF ApplieAtian,

For the right-hand Grip, align the uppar laft of the “U"
shaps cutaut harizantally aerass fram the top
of the “A™ button (Bine A),

The ket wall of the =U” Wil lle on the vertical parting B
{line BY and thé horizonsl paring ling Cline C) of
il comntroller wil bissect ths “U", The botbodm "V of the
Grip showld aflgn with the right side of the vertical
parting line (oee line 00,

APP LAUNCH EMAIL

P INTO THE

KONTROLFREEK' APP

s o=

Intreducing the KontrolFreck App, now available for
105 and Android, Download for a first look at new
products, axclusive aales snd, for & Nrmited tme, fres
shipping an cvery in-app ondoer.

Axailabhs Tor Appla & Andnodkd

[ F-|:-|:- Store F" En:nf.hgl-; Play

EARLY ACCESS EXCLUSIVE DEALS

Be the first to hear about Sakes and promotions
sehect new products only avallable on
oF sakos the app

Far a Bimiltoc] Limg, evory Sawo the ibems veurwe bsoen
arder placed an tha ayeing far when you'ne
app ships for free ready to pull the trigoer

STAY UP TO DATE WITH
PUSH NOTIFICATIONS

Enabla push natifications on the
app and got VIP access to sales,
promaticns and new prodscts,
Thase notifcations will unlock
inside accass To happenings anly
avallable to App USoers,

QUICK CHECKOUT

Chechout in seconds with easy
pay mnl opliond including
Apple Pay and Paypal.
GuadPay Is also available in the
app for those who wish to split
Ay RmES R ovaertima,

BUILD A WISHLIST

Select your favorite items and
#dd them to a personalized
wizhilst for later. Vizit vour saved
items at amytime by logging Into
Your account. They'll be there
until you're ready to purchase.

OMNI - MADDEN PRE RELEASE PUSH

WHAT PLAYERS SAY ABOUT OUR TOP DRAFT PICK:

i i . TEENX
“WOULD HIGHLY RECOMMEND “| LOVE THESE 50 MUCH THATI
FOR SPORTING GAMES™ BOUGHT ANOTHER ONE JUST

= JEFFMCTZ 4 IN CASE™ - SAM

o i i ol o
“1 HAVE MANY PAIRS OF KOMTROLFREEKS BUT
THESE ARE NO DOUBT THE BEST!"
= JOHN

WIN THE GAME

TOP STATS FOR OUR MVP

LOW-RISE FOR LITTLE TO
MO ADJUSTMENT PERIOD

CROS5-HATCH DESIGMH
ADAPTSETO PRESSURE

EXTRA WIDE SURFACE
IMPROVES COMFORT

BUY OMNI

BORDERLANDS POST LAUNCH CONTENT EMAIL
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DIGITAL MARKETING - WEB + EMAIL

PRE-2019 BRANDED UPGRADE GUIDE THE SCIENCE LANDER CALL OF DUTY HOLIDAY PRODUCT LANDER PRODUCT BENEFIT AND INSTALLATION LANDER BUYERS GUIDE QUIZ LANDER

B TR

UPGRADE YOUR

e ies i ) : ' ' ~——— CHECK OUT OUR FULL LINE 0F ——— PERFORMANCE THUMBSTICKS®
THUMBSTICKS | CM;LQ,FH DUTY G FIT FOR YOU

ARE YOUR THUMBSTICKS GAME READY?

CALL OF DUTY: YANLLUARD
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HOW WE CREATED THE WORLD'S
MOST ADVANCED THUME GRIPS

WaARTOME

Our Parformancs Thumbsbicks® are made from he heghest ouably materad, but

rrshang L.:-'.l.":-.h'.-l‘l.--'\-\.-l. Pl ik S O thumbsticks are as sharp a8 il *.-t'llls =T g R e Sy - s O s =S, S WAL B . e Ly, el p arraeed (sl
upgrads to a fresh pair, because nothng beats that nesw thumbstick feol. pef Wik (b - ' = E = - e e - L i Mook iveldoe 8 i i bl ot Bveirineg

airflom B0 leap Fandy codl Tha foam

Gnﬂn .111..'..:' :r'\-i' ;"\.: EE“ EE j . 3 - .- -.-- = ..,I.__ e, | 5 [Tk B - I- - '.-. : -. e | . 4 wrihEsning rdddie Lrger crealiey o ol mas P

ik - ; Bl i MRCTeey o, ool Co =
Frear pialm ared e ovid g s LapHEord ared
pomiod] [hee Faedhei yiea Qi The beffom
= 3 L Pl 3y G0l Bk ilind 0 * HTTUR-WICNING TOP-LAYER
Pertoamare® Gripes € it apgedber s ipie
T ared repoa B icresd saaly s L P e
e gerebing o1 beaving a sliky (rtaue - . =5 i
3 by : <= mry
B Py 1S G ERE G MEAE Lk 1 HA - = = h 1
3 et Bpren i p b Dpelpreeamy e Togmmpod by = o =
2 Prrfcrmancn Poafoimandn
red Pedr TR RO BOCG B B R LR - L 1
- g . N i -l
L L - - ey gner e
-

arips For XEA A Grips Por P

Abrgiat W00 b oo vt
Wi bemvser i Fed

PERFORMANCE GRIPS LINE FEATURES

HOW PERFORMANCE THUMBSTICKS WORK
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BRANDING + LOGOS




KONTROLFREEK SUB-BRAND LOGOS

ESPORTS FORGE

KontrolFreek needed to re-brand its accelerator program for amateur e-sports teams. The
previous ascenders program needed to be renamed and branded to fit the mission of the
program. | worked with the marketing team to develop the name and presented sketches
and quickly came to a concept that the esports manager wanted to utilize.
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. Slate - Derived from desaturating the KF brand purple
Orange - Reference to fire, being molded, smelting
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A program designed for current and aspiring
Esports teams. Earn cash by promoting
Performance Gaming Gear™ that you use to lead
the team to victory.
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KONTROLFREEK SUB-BRAND LOGOS

KontrolFreek utilized a variety of logos for all brand product lines as well as brand initiatives such
as the KontrolFreek Forge, Ascenders, and the FreekNation community which encompassed the
newsletter subscribers and social followers.
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KONTROLFREEK SUB-BRAND LOGOS

These are a variety of logos that | developed during my time at KontrolFreek consisting of product logos
for brand initiatives and programs and logo concepts. KontrolFreek also provided support to rising affiliates
and influencers by helping them develop branding and delivering creative assets.
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FREELANCE BRANDIN

The most recent branding projects | have done have been for a friend who was
starting a hand crafted goods business. | leaned into her love for owls and Japanese
heritage to develop the look for Maru no Machi. | also worked with a group of soccer
enthusiasts who wanted to created a group where they could spread their love for
Atlanta United, futbol, and their Colombian culture. | took referenced from all of these
to create the branding for the group.

Maru wo
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Peculiar Comiorts

Pay a visit to"Maru's Village,” a place of cryptic
i a - | '
interests and peculiar comforts. Explore all of
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Attract Attention - take off in a
statement-making garment.

Practice Purpose - manifest your hopes
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Cultivate Comfort - envelop yourself

in a plush weighty blanket.

www.marunomachi.com
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BRAND GUIDELINES

| developed the visual design KontrolFreek landing pages explaining the benefits of the products, the science, and
feature sets. These were developed by an in-house developer which | worked with to solve any issues in the process of
making these live on kontrolfreek.com. In 2020 | switched the team to design landers in XD for ease of hand-off for dev.

LOGO WEB-SITE & EMAIL STYLE GUIDE
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FULL KONTROLFREEK BRAND GUIDELINES CAN BE FOUND HERE: HTTPS://CARLOSCREATES.COM/WP-CONTENT/UPLOADS/2024/03/KE-STYLE-GUIDE-FINAL-INT.PDF
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https://carloscreates.com/wp-content/uploads/2024/03/KF-STYLE-GUIDE-FINAL-int.pdf

SKETCHES

| always keep a sketchbook handy to jot down notes, ideas, and questions that | may have for other or myself
with my process. | tend to use grid paper to help me with proportions and when laying out ideas for emails or
web-pages. | always jot notes down as | sketch and write mental notes or questions as | sketch things out.
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CARLOS

LREHTES

Hello! I'm Carlos, a multifaceted graphic
designer with 10 years experience crafting
brand experiences through excellent graphic
design. | am able to adapt to any challenge and
learn new skill sets to get the job done. | have
experience leading a small team of designers
and working with outside resources to bring
visions to life.

| have experience in both digital and print
media. | am fascinated by packaging and
branding, and skilled in showcasing a brand in
all it’s forms; from branding, marketing creative,
print assets, to motion and photography.

Let’s get to work!





